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Role Assignments

Account Director
Abby Dobson

Research Manager
Sarah Lawrence

Creative Manager
Maddie Mills-Craig

Traffic Manager
Nicole Wise



 
 

Target Audience

Primary Secondary

This audience will cover 56% of Buhi’s target audience while also covering 
a large age range from 18-42 year old woman

higher % of female ambassadors



 
 

Target Audience
➢ PRIMARY 

■ Mindy (17%)
● Demographic: Female, Ages 18-25, Student
● Interests: style, fashion, school, friends, college, hangout, good grades, balancing 

different activities
➢ SECONDARY

■ Kami (7%)
● Demographic: Female, Ages 33-42, Mom
● Interest: Fashion, organization, mom

■ Sue (8%)
● Demographic: Female, Ages 26-35
● Interest: Travel

■ Sally (11%)
● Demographic: Female, Ages 28-37
● Interest: The beach, sailing, fishing, swimming

■ Jill (13%)
● Demographic: Female, Ages 18-27
● Interest: Sports, athletics, fitness, yoga



 
 

Target Audience

Based off of the Mimic Social Audit
➢ PRIMARY 

■ Mindy (17%)
● Most popular on TikTok and Instagram

➢ SECONDARY
■ Kami (7%)

● Most popular on Facebook and Instagram
■ Sue (8%)

● Most popular on Facebook and Instagram
■ Sally (11%)

● Most popular on TikTok, Facebook and Instagram
■ Jill (13%)

● Most popular on TikTok and Instagram



 
 

Our Goals

Goal #1
Increase brand awareness 
with young female adults 
(age 18-42) at the end of 
the month-long campaign 

by attaining a 10% 
increase in our total 

number of followers on 
Instagram, Facebook and 

TikTok

Goal #3

To obtain three new brand 
ambassadors by the end of 

this campaign.Goal #2
Increase Buhi’s weekly 

backpack sales by 5% at 
the end of each week 

during the month-long 
campaign



 
 

Campaign Parameters

➢ Best photo or video with the most likes 
■ Post on Instagram, Facebook or TikTok
■ Share with friends and family

➢ Use #BuhiUnclutter

➢ Winner 
■ Named Buhi Social Media Ambassador for a contracted year

● As ambassador, open to deals, gifts and VIP Buhi event 
invitation

■ Receive a Buhi Original bag of their choice



 

 

Campaign Parameters
Rules:

1. Follow Buhi on Instagram, Facebook, and TikTok

2. Upload a bag organizing video or a photo of your 

organized bag and post on Instagram, Facebook or TikTok 

using #BuhiUnclutter.

3. Make sure to share with your friends and families! The top 

three posts WIN! 
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Social Media Networks

9

➢ The campaign rules/guidelines will be posted on all of Buhi’s platforms (Instagram, 

TikTok, Pinterest, Youtube, Twitter and Facebook) throughout the whole month 

long campaign period

➢ The campaign will only take place on Instagram, Facebook and TikTok where 

contestants can either post a photo or video on those two platforms using the 

#UnclutterContest #Buhi in order to be entered into the contest



 
 

Campaign Idea, Theme and Tagline

Buhi Social Media Ambassador Challenge 
➢ Theme: Mental health
➢ Tagline: “We have your back!”
➢ Color scheme: Purple and Blue

➢ Idea: Feature and share your Buhi Bag with your strategy, such as 
how you organized your backpack



 
 

Post



 
 

Post

Facebook

TikTok



 

 

Timeline and Calendar

➢ The campaign will run for one month long period from September 1st 2023 - 

October 1st 2023 and then the winner will be announce on October 2nd



 

 

Content Calendar
➢ Instagram : 50% (7 per-week)
➢ Facebook: 10% (2 per-week)
➢ Twitter: 10% (6 per-week)
➢ TikTok: 50% (7 per-week)
➢ Pinterest: 20% (10 per-week)
➢ YouTube: 1 per-week
➢ Email and Blog: 1 per-week



 

 

Significance of 
Campaign 

The Big Question …



 
 

CREDITS: This presentation template was created by Slidesgo, and includes icons 
by Flaticon, and infographics & images by Freepik

Thank You!

http://bit.ly/2Tynxth
http://bit.ly/2TyoMsr
http://bit.ly/2TtBDfr

